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e What's the point of your website?

e Start by naming what results you want.

e The biggest reason that music websites don’t make money is
because they are not designed to.

Common objectives/goals of music websites.

What has to happen to make money?

So, how do you actually make money?

What you are really selling is a feeling!

e Focus on finding people that feel connected with your music.
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Always offer a FREE newsletter to build your database.
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e Make your newsletter valuable to your fans.
e Make your emails from a “friend.”
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CD Baby.
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e Digital music is not the future...it's now!
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e Bargain with bundles.
e How to profit from the digital evolution.
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Cool tools to sell stuff via downloads.
Online music distribution.
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e What's the ultimate goal of your website?
e How to save money when hiring a pro to build your website.
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e The “big picture” plan.
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before you hire a designer.
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